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Industry Insights
A roundup of noteworthy foodservice findings 
for the week of September 21, 2026
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Foodservice 
Intelligence, 
Powered by AI

REQUEST A DEMO

Ignite AI Edge allows you to instantly 
uncover insights on markets, consumers, 
menus, competitors and forecasts—
all from one source.
Get answers faster.
Make decisions smarter. 

https://tinyurl.com/mu46y2jb
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Analysis from Technomic’s directory of 
the industry’s top foodservice brands in 
the recreation segment reveals that the 
count of movie theater chain locations 
fell by 1.5% last year to just under 2,300 
cumulative theaters. 

Top players AMC Theaters, Regal 
Cinemas and Cinemark Theaters 
dominate the category, accounting for 
54% of all chain movie theater 
locations, with approximately 70 
regional theater operators making up 
the remaining 46% of location share.

Head to Ignite today for further 
location and foodservice performance 
intelligence for movie theaters, casinos, 
amusement parks,and other key chain 
in the Recreation segment.   

Source: Technomic Ignite Company

Ignite Company

Movie theater chain 
locations continue to 
contract  

Ignite Company clients: Click here for more

MOVIE THEATER CHAIN LOCATIONS
 YEAR-END U.S. CUMULATIVE LOCATIONS
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https://ignite.technomic.com/searchResults/generic?Region=ALL&segmentcategory=23%2C&classification=ALL&cuisine=ALL&daypart=ALL&mealpart=ALL&amenities=ALL&foodservicemanager=ALL&culinarystrategy=ALL&hqRegionCountry=US&rankMin=&rankMax=&search=&id=&manualFilterClick=1&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921
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These flavors appeal to the vast 
majority of consumers, as they offer 
both comfort and familiar taste. 
Contrastingly, niche flavors like floral 
and bitter have more narrow appeal.

Regional flavor preferences emerge, 
with consumers in the South favoring 
buttery and bold, while those in the 
West lean toward bold and global. 
Meanwhile, smoky has less appeal in 
the Northeast and spicy has less appeal 
in the Midwest.

Restaurants can capitalize on the 
appeal for these universal flavors by 
incorporating them into core menu 
items. For more adventurous diners, 
offering limited-time dishes featuring 
bold or niche flavors like floral or bitter 
can help differentiate the menu and 
attract guests looking for something 
new. Tailoring flavor profiles to regional 
preferences can further enhance guest 
satisfaction and loyalty.

Base: 1,501 consumers ages 18+
Source: Technomic 2025 Flavor Consumer Trend Report

Ignite Consumer

Savory and cheesy are 
the most universally 
appealing flavors across 
all regions

Ignite Consumer clients: Click here for more
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THINKING ABOUT ALL THE TYPES OF FOOD YOU EAT, HOW APPEALING OR 
UNAPPEALING ARE THE FOLLOWING BASIC FLAVORS? 

% APPEALING; TOP EIGHT FLAVORS SHOWN

https://ignite.technomic.com/Reports/View/consumer-hot-topics-regional-dining-behaviors-at-restaurants-q1-2026-technomic?categoryName=Consumer+Hot+Topics&programName=Consumer&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921
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Adult beverage mentions in the U.S. 
overall grew 1.8% over the last year. 
Several categories are seeing growth, 
led by alcohol-free beverages (+40%), 
followed by specialty drinks and 
spirits (each +2%), consistent with 
prior quarters' reporting. While other 
wines (-3%) and white wine (-2%) 
continue to see drops, red wine (+1%) 
and Champagne/sparkling wine (flat 
change) have managed to somewhat 
turn it around.

Within the alcohol-free beverage 
category, other alcohol-free 
beverages (+167%), alcohol-free wine 
(+62%), alcohol-free cocktails and 
mixed drinks (+50%), and alcohol-
free beer (+29%) are all on the rise. 

Driving growth in the straight spirits 
category are specialty spirits (+15%) 
and brandy/Cognac (+12%). The only 
straight spirits on the decline 
are whiskey/bourbon (-1%) and 
mezcal (-5%). 

Of the fastest-growing flavors in adult 
beverages, tangy (+53%) continues to 
take the top spot. Other flavors on the 
rise include fruits like black raspberry 
(+44%), dragon fruit (+32%) and 
blueberry-strawberry (+24%).

Base: Top 500 chains, emerging chains and lodging operators with adult beverage menus
Source: Technomic Ignite Menu, Q2 2025-Q2 2026
Image Source: Shutterstock

Ignite Menu

The current state of 
adult beverage menus

Ignite Menu clients: Click here for more

https://ignite.technomic.com/Reports/View/adult-beverage-insights-q2-2025-technomic?categoryName=Adult+Beverage+Trends&programName=Menu+Platinum&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20250825
https://ignite.technomic.com/Reports/View/adult-beverage-insights-q2-2026-technomic?utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921&utm_id=20260921
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Nutty, vanilla-like and vibrantly purple: 
these are the traits that helped launch 
ube from a staple food in the 
Philippines to a viral sensation on 
global menus. 

Its rise brings together ongoing and 
emerging trends with a pattern of 
menu ideation that operators 
worldwide can turn to—and have done 
so already.

On menus, ube’s flavour is both novel 
and approachable. It fits naturally in 
both beverages and desserts: two 
mealparts for which chains in Asia are 
especially active in developing 
innovative dishes. 

Among consumers, these flavour 
qualities help it appeal to a very broad 
set of restaurant-goers. Recent 
consumer survey data indicate 57% of 
global consumers try new flavours from 

time to time, with another 33% 
generally preferring to stick to ones 
they know.

On the global foodservice stage, several 
markets stand out as particularly trend-
forward, with nearly all of them in the 
Asia-Pacific region. These include China, 
the UAE and, especially, South Korea. 
When flavors and ingredients catch fire 
here, the results are often felt 
worldwide.

Ube is a strong example of the above 
process. Over the last year, ube was 
featured in about two dozen LTOs from 
major chains in South Korea, nearly 
double that of chains in its home 
market of the Philippines. 

Only Technomic can provide clients 
with the tools they need to spot the 
next viral ingredients before they hit 
the mainstream.

Global Foodservice Navigator Program

How ube went global

Global Navigator clients: Click here for more
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LTOs FEATURING UBE, JULY 2025–JUNE 2026

Image Source: Mom's Touch Singapore Instagram

https://ignite.technomic.com/Reports/View/global-monthly-menu-item-tracker-july-2026-technomic?categoryName=Global+Menu&programName=Global+Navigator&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921&utm_id=20260921
https://ignite.technomic.com/Reports/View/global-monthly-menu-item-tracker-july-2026-technomic?categoryName=Global+Menu&programName=Global+Navigator&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921&utm_id=20260921
https://ignite.technomic.com/Reports/View/global-monthly-menu-item-tracker-july-2026-technomic?categoryName=Global+Menu&programName=Global+Navigator&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921&utm_id=20260921
https://ignite.technomic.com/Reports/View/global-monthly-menu-item-tracker-july-2026-technomic?categoryName=Global+Menu&programName=Global+Navigator&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921&utm_id=20260921
https://ignite.technomic.com/Reports/View/global-monthly-menu-item-tracker-july-2026-technomic?categoryName=Global+Menu&programName=Global+Navigator&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921&utm_id=20260921
https://ignite.technomic.com/Reports/View/global-consumer-global-consumer-trends-data-q4-2025-technomic?categoryName=Global+Consumer&programName=Global+Navigator&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921&utm_id=20260921
https://ignite.technomic.com/Reports/View/global-consumer-global-consumer-trends-data-q4-2025-technomic?categoryName=Global+Consumer&programName=Global+Navigator&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921&utm_id=20260921
https://ignite.technomic.com/global/menutrends?s=8408%3AIngredient%3AUbe&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921&utm_id=20260921
https://ignite.technomic.com/global/menutrends?s=8408%3AIngredient%3AUbe&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921&utm_id=20260921
https://ignite.technomic.com/global/menutrends?s=8408%3AIngredient%3AUbe&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921&utm_id=20260921
https://ignite.technomic.com/global/menutrends?utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921&utm_id=20260921
https://ignite.technomic.com/global/menutrends?utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921&utm_id=20260921
https://ignite.technomic.com/global/menutrends?utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921&utm_id=20260921
https://ignite.technomic.com/global/menutrends?utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921&utm_id=20260921
https://ignite.technomic.com/global/menutrends?utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921&utm_id=20260921
https://www.instagram.com/p/Db3FwxDCBJH/
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Soaring substrate inflation over the 
past few years is reshaping disposable 
packaging procurement. As a result, 
costs have become paramount in the 
operator’s decision-making hierarchy, 
and operators are employing many 
cost-cutting measures, including more 
shopping around, SKU reduction and 
downgrading materials. Distributor 
brands are also benefitting in this 
environment.

Tariffs, on the other hand, do not 
appear to be significantly driving a 
“made in the U.S.” movement. The 
importance of something being made 
in the U.S. has not increased since 
before tariffs were instituted. Rather, 
demands for packaging made in the 
U.S. are driven more by calls for 
superior service and quality. 

Get more data-driven insights on 
the retail foodservice space, 
including consumer attitudes, 
behaviors and perspectives with the 
Technomic 2026 Foodservice Disposables 
Multi Client Studies.

Source: Technomic 2026 Foodservice Disposables

Multi Client Studies

Packaging costs reshape 
procurement

Multi Client Studies: Click here for more

https://ignite.technomic.com/Reports/View/2026-foodservice-disposables-multi?utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260713&utm_id=20260921
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Source: Technomic Ignite AI

Ignite AI Prompt of the Week
In each Industry Insights, we ask Ignite AI a top-of-mind industry question and share the answer with you. 
Copy our prompt or write your own to answer your industry questions in our Ignite.

Technomic Ignite clients: Click here for more

TOP PAIRINGS FOR GROWING BREAKFAST ITEMS

Breakfast Item Top Ingredients Top Flavors Key Preparations

Iced Specialty Tea Matcha, Tea, Plant-
Based Milk

Matcha, Espresso, 
Vanilla Iced, Shot, Whip

Cortado Espresso, Milk, Syrup Italian, Espresso, 
Vanilla Cortado, Shot, Whip

Avocado Toast Avocado, Toast, Eggs Avocado, Tomato, 
Onion

Smashed, Poached, 
Pickled

Eggs Benedict/
Florentine

Eggs, Hollandaise Sauce, 
English Muffin

Bacon, Tomato, 
Canadian Bacon

Poached, Topped, 
Toasted

Bacon Breakfast 
Sandwich Bacon, Eggs, Cheese Bacon, Cheddar, 

Tomato
Sandwich, Smoked, 
Fried

Sausage Breakfast 
Sandwich Sausage, Eggs, Cheese American, Cheddar, 

Coffee
Sandwich, Wrap, 
Fried

Energy Drink Strawberry, Raspberry, 
Watermelon

Sugar, Fruity, 
Strawberry

Iced, Refresher, 
Cold

Year-over-year analysis comparing Q2 
2025 to Q2 2026 reveals a clear 
acceleration in specialty beverages 
goods across US breakfast menus.

Specialty Beverage Expansion: 
Cortado, steamer, iced espresso and 
iced specialty tea growth confirms that 
morning beverage programs are no 
longer dominated by drip coffee and 
standard espresso builds. Operators are 
introducing Italian-inspired, small-
format coffee and matcha-forward iced 
teas. The plant-based milk pairing 
across multiple beverage formats 
suggests dairy-alternative customization 
is now a threshold expectation rather 
than a premium add-on.

Plated Breakfast Momentum: 
Avocado toast and eggs 
Benedict/Florentine growth combined 
with sausage breakfast sandwich gains 
indicates breakfast is expanding as a 
full-daypart investment across segments 
that historically underinvested in 
morning programs. At an average price 
of $14.80 for avocado toast and $18.37 
for eggs Benedict, these items also carry 
meaningful check contribution.

https://ignite.technomic.com/?aichat=menu&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260921&utm_id=20260921
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Refine your strategy across 
noncommercial channels

Uncover market sizing, trends, and consumer and operator perspectives across 
the healthcare, K-12, college and university, and business and industry segments.

Explore  noncommercial insights

https://www.technomic.com/noncommercial-navigator?utm_source=Industry_Insights&utm_medium=Ad
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Since 1966, we have 
produced in-depth 

research focused on the 
foodservice industry.

We provide insights into consumer, 
industry and menu trends in

the U.S., Canada and 23 markets 
around the world. 

Our team of experts helps leaders 
in the industry make complex 

business decisions, set strategy 
and stay ahead of the curve. 

Have questions? 
Reach out to us today.

312-876-0004  
info@technomic.com  

technomic.com

Want more insights?

You can get this 
report delivered to 

you biweekly! 
Sign up here>>

Ignite Consumer
Get to know your customers’ 
customers through 60+ 
attributes and visit occasion 
metrics. Explore>>

Global Foodservice 
Navigator
Understand the global industry, 
from menu trends to 
consumers, in 25 markets. 
Explore>>

Ignite Company
See where restaurant chains 
are, how many units they have 
and how well they’re doing. 
Explore>>

Ignite Menu
Pinpoint the latest menu trends 
and see what’s on the horizon. 
Explore>>

https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.technomic.com%2Findustry-insights-report%3Futm_source%3DNewsletter%26utm_medium%3DIndustry%2520Insight%26utm_campaign%3Dindustry-insight-subscribe&data=04%7C01%7Ctschroeder%40technomic.com%7C35b238ccda26484b245408d89e41e2a2%7C2d753d1d7726485e9fec3c4d113d3be7%7C0%7C0%7C637433353099068167%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=fHecKwJZpRLqELI6t9bfnb2HtSssx%2Bl%2BN5UHEv0wITk%3D&reserved=0
https://www.technomic.com/ignite-consumer?utm_source=newsletter&utm_medium=industry-insights&utm_campaign=consumer
https://www.technomic.com/global-foodservice-navigator-program?utm_source=newsletter&utm_medium=industry-insights&utm_campaign=globalnav
https://www.technomic.com/ignite-company?utm_source=newsletter&utm_medium=industry-insights&utm_campaign=company
https://www.technomic.com/ignite-menu?utm_source=newsletter&utm_medium=industry-insights&utm_campaign=menu
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